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ABSTRACT – The spread of misinformation has become standard practice in today’s 
communicative scene. Both individual users and organizations disseminate false content 
for economic or political benefits. The response against these strategies has been to 
develop initiatives to both verify false information as well as prevent it from being 
spread. This article presents actions adopted by different actors to stop the spread of 
fake news. These actors are European institutions, national governments, the media, 
and major technology companies. Thus, this paper takes a comprehensive look at how 
misinformation is addressed in the European Union by studying reports and legislative 
texts and reviewing the growth of fact-checking initiatives. 
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INICIATIVAS DE VERIFICAÇÃO NO CENÁRIO DA DESINFORMAÇÃO. 
Actantes em planos integrados com estratégias multiníveis

RESUMO – A disseminação da desinformação se tornou uma prática muito comum no 
atual cenário comunicativo. Utilizadores individuais e organizações disseminam conteúdo 
falso para obter benefício econômico ou político. A resposta contra essas estratégias tem 
sido o desenvolvimento de iniciativas cujo objetivo é tanto a verificação de informações 
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1 Introduction

Misinformation is a shadow that has fallen over the 

communicative landscape of the second decade of this century. 

Moreover, it has raised concerns in many sectors of civil society, 

international organizations, non-governmental organizations and 

some governments. Despite the complexity of anything labelled as 

post-truth, the fact is that doubts have once again been raised about 

journalism. Its techniques and methods have been scrutinised and 

discussed in order to try and define the role it has in complying with 

public interest. Quality journalism has addressed this challenge by 

improving verification systems and adding new technologies and 

modernizing techniques. Fact-checking, along with new professional 

profiles and multi-disciplinary teams, has strengthened the verification 

process in order to improve journalistic quality. This line of work 

is part of a comprehensive approach used to fight misinformation, 

falsas quanto a prevenção da sua disseminação. O objetivo deste artigo é mostrar as 
ações tomadas por diferentes atores com a capacidade de impedir a disseminação de 
notícias falsas: instituições europeias e governos nacionais, os media e as principais 
empresas tecnológicas. Assim, através do estudo de relatórios e textos legislativos ou 
a revisão do crescimento das iniciativas de fact-checking, os autores desenharão uma 
panorâmica sobre como a desinformação é abordada na União Europeia.
Palavras-chave: Verificação da informação. Fact-checking. Desinformação. Notícias 
falsas. Pós-verdade.

INICIATIVAS DE VERIFICACIÓN EN EL ESCENARIO DE LA DESINFORMACIÓN. 
Actantes en planes integrados con estrategias multinivel

RESUMEN – La propagación de desinformación se ha convertido en una práctica muy 
frecuente en el escenario comunicativo actual. Usuarios individuales y organizaciones 
hacen uso de la difusión de contenidos falsos para obtener rendimiento económico o 
político. La reacción frente a este tipo de estrategias no se ha hecho esperar de forma 
apareciendo iniciativas dirigidas tanto a la verificación de las informaciones falsas como 
a evitar su publicación. El objetivo del presente artículo es dar cuenta de las acciones 
adoptadas por los diferentes actores con capacidad para frenar la difusión de fake news: 
las instituciones europeas y los gobiernos nacionales, el periodismo y las principales 
empresas tecnológicas. A partir del estudio de diferentes informes y textos legislativos, 
así como de las herramientas diseñadas por las empresas tecnológicas o la revisión del 
crecimiento de iniciativas de fact-checking se dibuja una panorámica general de cómo se 
intenta combatir la desinformación en el marco de la Unión Europea.
Palabras clave: Verificación de la información. Fact-checking. Desinformación. Noticias 
falsas Posverdad.
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something which is a priority in this day and age and that many 

reports published by international experts and special committees 

have addressed over the last few years. 

With the general conviction that there is no magical solution 

and that rash decisions cannot solve this complex phenomenon, 

it is an integrated approach towards fighting misinformation that 

has gained importance. Major European institutions and many 

international organizations have chosen to use this type of model to 

face this new challenge, and have chosen to collaborate with major 

actors in communication to face the challenges of misinformation. 

Organizations in the communication sector — both business groups 

and professional organizations — play a crucial role in implementing 

immediate actions and actions for the short and long term. Digital 

and media literacy are the front-runners for this movement.

The guide of actions against misinformation throughout the 

world1 shows that many steps have been taken recently, including 

projects for the near future and many references for longer term 

projects. However, at the moment, there has not been much success 

in the war against false news. There are some regulations, like in 

France2, which is one of the first countries to push legislation through 

in this area. There are also some reports and instructions which have 

been published by international organizations3. At any rate, actions 

that can challenge fake news are just starting to be developed. This 

concern means all constituents in the communicative landscape 

are forced to take advantage of the occasion in order to show the 

strengths of journalism. By admitting the mistakes that have led to 

some of the biggest false content in recent decades, and with a clear 

commitment to transparency and more efficient verification systems, 

journalism will be able to face the challenge that misinformation has 

posed in our society. 

Although this is not an easy challenge for journalism to face, 

main professional organizations and a number of researchers consider 

it to be a new challenge, one never seen before in the history of the 

field. By facing this challenge, journalism will have to reinvent itself 

and, simultaneously, arm itself with the best methods, techniques 

and tools for assuring its goal of serving the public interest.

This article is a comprehensive view of the main actions for 

fighting the proliferation of false information in Europe. In order to 

achieve this goal, we will review the laws enacted in different countries 

as well as the verification initiatives that have been used over the 
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last few years, and the alert mechanisms designed by technological 

companies. This review will help us to understand the main decisions 

adopted by the main actors which are capable of counteracting the 

proliferation of misinformation.

2 State of the art

2.1 Misinformation as a mechanism throughout history

Misinformation is now a major element in everyday life. 

However, it is not particular to now; it has been used continuously 

throughout history, almost always with the objective of achieving a 

particular goal by its promoters. We only need to look back to the 

4th century, and Procopius Caesarensis, to see that misinformation 

(and its dissemination) have had a long history. The Byzantine 

historiographer used false information to discredit the Roman 

Emperor Justinian by modifying the narration of some chapters of his 

life (Burkhardt, 2017). 

Likewise, the invention of the printing press in the 15th 

century, and the increasing ease in which content was spread, 

led to a rise in the circulation of both true and deliberately false 

information. Different forms of spreading misinformation came 

about with the emergence of the printing press and its subsequent 

popularity, increasing its popularity and, as a consequence, the sales 

of some publications. Clear examples of this can be found with the 

six-article series published by The New York Sun known as “The 

Great Moon Hoax”. This series described how there was life on the 

moon, and even included illustrations of creatures that supposedly 

lived there (Thornton, 2000). Further developments of new forms 

of communication, like radio and television, continued to keep 

misinformation alive in people’s day to day lives. One of the most 

recognized examples of spreading false stories was The War of The 

Worlds radio broadcast, an adaptation narrated by Orson Welles on 

October 30, 1938. Thousands of listeners initially believed the false 

information in the live broadcast that an extra-terrestrial invasion 

was happening at that moment (Gorbach, 2018). Although it was 

fiction, and not a journalistic story, it is an example that shows the 

massive potential of mass media and the effect it has on the public 

when it shares false content.



Licensed under the Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International 

(CC BY-NC-ND 4.0). 
618

Xosé López-García, Ángel Vizoso and Sara Pérez-Seijo

DOI: 10.25200/BJR.v15n3.2019.1215

Welles’ narrative was for the purpose of entertaining. Yet 

false information and manipulation have been two of the main 

weapons in many military conflicts over the last two centuries (Tucho, 

n.d.). False information has been used by many warring factions in 

order to discredit their enemy, including purposely publishing false 

images (Bloch, 1999, p. 182). One of the best examples of this was 

the publication of the explosion of the American battleship, the 

USS Maine. At the time, the editor of The New York World (Joseph 

Pulitzer) and the editor of the New York Journal (William Randolph 

Hearst) were in the middle of a sales and popularity war. Randolph 

sent a correspondent to Cuba to report on the Cuban attack on the 

American battleship. Although the correspondent had told Randolph 

that there was no attack, the Journal went ahead and published a 

series of news report that, despite being false, were also published 

by many other renowned national newspapers. The story caused 

huge social unrest, and the government then got involved in a war 

with Cuba that ended with Cuba gaining its independence (Amorós, 

2018, p. 34). Misinformation was employed in many international 

conflicts after this war, including both World War I and World War II, 

the Vietnam War, the Gulf War and, more recently, the Iraq War (Center 

for Information Technology and Society, 2018; Chomsky & Ramonet, 

1995, p. 8; Peters, 2018).

2.2 About fake news

Fake news is a term used to describe articles that appear as 

though they are real journalistic pieces, but are actually deliberately 

made to include false elements (Rochlin, 2017). They are produced 

with the objective to mislead readers (Allcott & Gentzkow, 2017). 

Misinformation and fake news have existed as long as real news has 

(Park, 1940). The current information landscape, with high speed 

production and consumption of news (Lopez-Borrull et al., 2018), is 

a breeding ground for misinformation that can easily take part within 

the collective ideals (Zubiaga et al., 2016). 

This scenario, characterised by the development of new 

technologies and platforms like the Internet and social media, has 

provided fertile soil for the dissemination of informative content. 

However, these advancements have also made it easy to disseminate 

misinformation (Fortis, 2017; Lazer et al., 2018). Social media 
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have emerged as some of the biggest distribution channels for 

misinformation. In recent times, platforms like Facebook or Twitter 

have become hubs for obtaining information (Bergström & Jervelycke-

Belfrage, 2018). Promotors of fake news have taken advantage of the 

anonymity these online spaces provide to disseminate large amounts 

of false content (Vosoughi et al., 2018). This has led to a rise in both 

the dissemination and consumption of misinformation across these 

platforms, especially in recent years (Waisbord, 2018). The popularity 

of fake news is so high that it has actually become a business, where 

the production of false information has resulted in large profits 

(Kirby, 2016). This is because, sometimes, these false sites (or sites 

that produce fake news) are able to reach just as many people as 

legitimate media can (Fletcher et al., 2018).In addition to imitating 

the formal and visual codes of information published by legitimate 

media, Marc Amorós (2018, p. 65-66) points out three additional key 

elements to fake news: a catchy headline, a statement that echoes a 

reader’s opinion, and attempts to look credible by using  elements 

like videos or framed images. These pieces are designed to directly 

challenge readers’ previous beliefs, sometimes taking advantage 

of the outrage or disagreement that may surround different issues 

(Rochlin, 2017).

Authors such as Rubin, Chen, and Conroy (2015) highlighted 

three different types of fake news:

1. Sensationalist news made of unverified and exaggerated 
headlines made to attract massive audiences through clickbait.
2. Large-scale scandals designed to appear like formal 
journalistic content. This technique makes it possible to 
disguise misinformation as real content and make it appear 
truthful to audiences.
3. Humorous fake news created in the guise of journalistic 
content. The objective is not to confuse the public, but to make 
fun of topical issues. 
Following a comprehensive study on scientific literature 
available on misinformation, Tandoc, Lim, and Ling (2018) 
extended their fake news classification to six types:
1. News satire. This is the most common example, used in 
spaces and programs of humor.
2. News parody. Some of the characteristics of this typology 
mirror those of news satire; however, news parody is not based 
on topical issues, but is instead comprised of fictional elements 
ad hoc.
3. News fabrication. Content published without any base, 
trying to imitate information published by legitimate media. 
This strategy tries to give these news pieces the appearance of 
being truthful.
4. Photo manipulation. The previous typologies focused 
mainly on textual content, but this one relates to altering 
photographs and videos in order to build a fictional reality.
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5. Advertising and Public Relations. Diffusion of advertising 
content under the appearance of reports about a particular topic.
6. Propaganda. Content made by a political organization 
to specifically influence the public’s perception about that 
particular organization. It imitates the formal aspect of 
journalistic pieces. 

Economic and ideological motivations seem to be behind 

these productions. Economically speaking, promoters of fake news 

web sites make their profits from advertising inserts (Geham, 2017). 

Ideologically speaking, the dissemination of fake news seems to 

wear down and undermine political opponents, as described earlier 

in regard to warring factions (Allcott & Gentzkow, 2017). Similarly, 

events like referendums or elections contain some of the highest 

number of fake news identified over the last few years (Graves, 2016, 

p. 89; Lowrey, 2017).  In addition, some studies have demonstrated 

the ability of fake news to make specific topics important to the 

public. Consequently, research conducted by Vargo et al. (2018) 

has concluded that the verification of fake news by specialized 

journalists or media have a leverage effect for those topics, becoming 

increasingly important for audiences.

2.3. Fact-checking: media response against fake news

The strategy that media adopted to counteract the growing 

presence and importance of fake news was to develop practices 

for verifying information and fact-checking. The objective of this 

method is “to increase knowledge by reporting and researching 

the purported facts” (Elizabeth, 2014). All of this is done by 

correcting major mistakes and mistakes that were previously seen 

as insignificant (Fole, 2012). Therefore verification, and especially 

journalists who perform it, act as filters where only data that can 

be proven makes it to the informative circuit (López-García et al., 

2016). Ultimately, when misinformation is spread throughout the 

public, it is the job of fact-checkers to refute and correct mistakes 

so as to prevent the public from being subjected to erroneous 

perceptions (Nyhan & Reifler, 2010).

One of the first fact-checking references was the specialized 

website Snopes.com, created in 1995 (Graves, 2016b, p. 28) at a time 

when online media was becoming popular. Since then, the number 

of projects which focus exclusively on information verification 
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has grown considerably, solidifying fact-checking as a movement 

to revitalize the ideal of truthfulness, a part of journalism’s DNA 

since its inception (Lim, 2018). At the beginning of 2019, a survey 

conducted by the University of Duke’s Reporters’ Lab identified 160 

active fact-checking projects throughout the world (Duke Reporters’ 

Lab, 2019). These projects are linked to both established as well as 

independent media outlets (Cherubini & Graves, 2016) with multi-

platform presence. Lucas Graves (2018) attributes this increase in 

the number of verification projects to the existence of a transnational 

movement in journalism that has connected practitioners from many 

different media systems and journalistic cultures, as well as from 

different spheres like civil or political.

Many of the currently active projects were developed between 

2011 and 2013 (Lowrey, 2017), and conduct most of their activity on 

the Internet and social media. As discussed earlier, these are the two 

spaces where misinformation most common occurs. Consequently, 

information verification must exist in these environments (Currie 

Sivek & Bloyd-Peshkin, 2018). This practice is the answer to a 

quality which is inherent in both fact-checking organizations and 

professionals; their ability to adapt to a particular context in order to 

stop the spreading of misinformation (Stencel, 2015).

Thus, the professional profile of fact-checkers is more 

important than ever. Fact-checkers are journalists whose mission 

is to clarify false information by checking original sources (Graves, 

2016a), a job sometimes performed in groups (Schäfer, 2011). In 

order to achieve their goal, fact-checkers make use of the most basic 

rules of journalism. Nevertheless, there are a lot of technological 

tools designed for analysing and contrasting all types of content 

— images, videos, databases, and so on (Brandtzaeg et al., 2016). 

All of these are part of a workflow that, as highlighted by Graves 

(2018b), is comprised of three phases: false content identification, 

verification, and correction. 

3. Method

This project is based on the mixed method. According 

to Johnson et al. (2007), the mixed method combines both 

qualitative and quantitative techniques. The first step was to 

review a number of texts on false content dissemination, verify 
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them and the measures taken by different organizations to 

prevent their dissemination. Data from previous research on the 

main characteristics of information verification organizations was 

simultaneously used (Vizoso & Vázquez-Herrero, 2019). Such data 

will help us understand the development and current status of 

fact-checking practices, especially in Europe. As such, the methods 

used for this study were content analysis and case study for the 

countries and organizations. 

 

4. Results

4.1. European institutions’ response against fake news

The European information landscape is clearly defined 

by the high level of importance that the media in each country 

has for its public. Thus, according to findings from a study 

released by the Pew Research Center (Mitchell et al., 2018) on 

eight European countries, which surveyed a total of 69% of each 

country’s population (the United Kingdom, the Netherlands, 

Germany, Sweden, Denmark, Spain, France and Italy), at least 

75% of respondents view media outlets as very important or, 

at least, important in order that their countries run properly. In 

contrast, according to the Flash Eurobarometer 464: Fake news 

and disinformation online (Eurobarometer, 2018), 44% of European 

citizens consider fake news to be a real problem in their country. 

This situation is of particular concern in countries like Bulgaria 

or Cyprus — with a 70% distrust level — while in countries like 

Denmark or Luxembourg that level of distrust is around 20%.

Due to the facility in accessing false content and its 

increased circulation on social media platforms, governments and 

supranational organizations have a particular interest in stopping 

its dissemination. Consequently, the European Union has released 

two reports published in the last two years. Both the European 

Council (Wardle & Derakhshan, 2017) and the European Commission 

(Martens et al., 2018) deliberate over the spread of misinformation 

and the risks associated with it. These reports are for both internal 

experts and external consultants, and provide a wide perspective 

on the issue.

In this regard, the report entitled Information disorder: 
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Toward an interdisciplinary framework for research and policy 

making, published by the European Council, is a collection of thirty-

five recommendations. Their objective is to make main actors aware of 

their capability to control and reduce the dissemination of fake news. 

These main actors are technological companies, governments, media 

outlets, civil society, education ministries, companies and foundations.

 The report entitled A multi-dimensional approach to 

disinformation, prepared by a group of experts from the European 

Commission in fake news and misinformation, try to design a 

guideline for those which have the ability to stop misinformation 

from developing. The guidelines highlighted in this document focus 

on the need to improve media literacy levels. In this way, social media 

users would have the tools to be able to distinguish between true and 

false content. Likewise, this report focuses on the need to increase 

the level of transparency for the funding of information sources 

and media outlets in order to eliminate any suspicion of political or 

corporate interference with their work. 

The United Kingdom parliament published the results of its 

report Disinformation and ‘fake news’ (House of Commons, 2019) at 

the beginning of 2019. This document is a reflection on the need for 

a better understanding of the protocols used by both technological 

companies and social media platforms for managing information. It 

is important to understand how these protocols function because 

most misinformation circulates through spaces controlled by 

these organizations. This text, like the previously mentioned ones, 

contains different recommendations from the British Government. 

These recommendations are to create a code of ethics or a code of 

good practice for online content. In addition, the report suggests 

that the creation of an independent regulator, similar to the existing 

Office of Communications (OFCOM) whose mission is to control and 

regulate the communication services that citizens use in their daily 

lives (Ofcom, 2019). This new regulator would regulate and control 

the circulation of misinformation throughout the United Kingdom.

A report published at the beginning of 2019 by the National 

Cryptological Centre in Spain, an organization affiliated with the 

National Intelligence Centre and the Ministry of Defence. This report 

is both a warning and advice about the dangers of misinformation 

and its risks to Spanish citizens (Centro Criptológico Nacional, 

2019). This text goes over the main characteristics of fake news as 

well as the particularities of their dissemination. For example, the 
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report warns the public about the use of automated tools or the 

existence of mechanisms utilized by promoters of misinformation 

that take advantage of the social and legal vulnerabilities. Lastly, this 

document offers advice on how citizens can avoid being deceived by 

fake news. Users can do this, for example, by paying attention to the 

appearance and the content of what is presented as information and 

disseminated on social media platforms. 

If we look at the regulations, there are two European countries 

that have led the fight against fake news: Germany and France.

The Bundestag (the German federal parliament) passed a law 

in June 2017 for improving law enforcement in social media called 

Netzwerkdurchsetzungsgesetz – NetzDG (Bundesministerium der 

Justiz und für Verbraucherschutz, 2017).  This law requires social 

media platforms to report when they receive more than a hundred 

complaints about false or illegal content. This law encouraged 

other technological companies to start using mechanisms for 

detecting and removing inappropriate content within twenty-four 

hours of its publication (Claussen, 2018). This German regulation 

is the first legal step in the fight against misinformation in the 

European Union.

In France, the Loi relative à la lutte contre la manipulation 

de l’information (Asemblée Nationale, 2018) came into effect 

on December 22th, 2018. It serves to modify some of the terms 

from a previous law enacted on September 30th, 1986 on the 

freedom of communication. In addition, this new law includes 

different features. One of these features is the need for creating 

mechanisms to combat misinformation from online platform 

operators, especially for the kind of fake news that could disturb 

the public order. This was included due to the proliferation of fake 

news during the 2017 presidential election (Wardle & Derakhshan, 

2017). Furthermore, and like the recommendation published in 

the United Kingdom, the Conseil supérieur de l’audiovisuel fights 

against the dissemination of fact news that could affect the 

normal functioning of electoral processes. If these legal precepts 

are violated, French law provides for the immediate shutdown of 

those spaces where false information having a direct and proven 

influence in the elections was published. 
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4.2 Fact-checking in Europe

As pointed out in Section 2 (State of the Art), fact-checking 

is the approach which has been adopted by media to stop the effects 

produced by the dissemination of misinformation (Geham, 2017). 

Hence, media outlets and private initiatives around the world have 

come together to create a movement which has been growing 

since the first documented initiative was founded — the specialized 

website Snopes.com, launched in 1995 (Graves, 2016b, p. 28). There 

are now one hundred and sixty active verification projects (Duke 

Reporters’ Lab, 2019). These initiatives can be independent, be part 

of a consolidated media group, or be part of legitimate media outlets 

in the form of an integrated and specialized section.

In the case of the European Union, a Duke Reporters’ 

Lab census from March 2019 identified forty-one regularly 

active fact-checkers. The number of independent projects is 

similar to those associated to consolidated brands or media 

outlets. There are eighteen independent initiatives and twenty-

three linked to legitimate media outlets. We can see how highly 

reputable media outlets like the BBC or Le Monde have made 

clear commitments to this issue with their fact-checking spaces 

BBC Reality Check (started in 2015) and Les Décodeurs (active 

since 2012), respectively.

On the other hand, we can also see different verification 

projects started by civil society organizations through non-profit 

associations. This is the case of the Austrian Fakt is Fakt or groups of 

journalists like Croatia’s Faktograf or Britain’s Full Fact.

The map of fact-checking initiatives in the European Union 

(Figure 1) shows France as the country with the highest number 

of active fact-checking projects with seven, followed by the United 

Kingdom with six working projects, and Germany and Spain with 

four each. We can find fact-checking initiatives in eighteen out of 

the twenty-eight European Union countries. Only Belgium, Bulgaria, 

Cyprus, Slovenia, Finland, Malta, Hungary, Greece, Estonia and 

Luxembourg did not have any active information verification spaces 

at the beginning of 2019.
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Figure 1 – Information verification initiatives in the European 

Union.

Source: self-made from Duke Reporters’ Lab data.

4.3 Mechanisms for fighting misinformation online

Although fact-checking was a tool developed by the media 

to stop the advance of misinformation or, at least, mitigate its effects, 

there are other actors capable of fighting against the circulation of 

misinformation. We can see how reports and laws promoted by different 

European countries and organizations have tried to involve technological 

companies that control platforms like social media. As we saw in previous 

sections, these spaces are possibly the focus of spreading false content.

Here we focus on different mechanisms used by technological 

companies like Google, Facebook, and Twitter to stop the circulation 

of fake news in their spaces. Their collaboration as well as their 

decisions are important towards fighting misinformation because 

they can modify the actions of online content publishers, both 

truthful or misleading ones (Bell et al., 2017).

Google published its report How Google Fights Disinformation 



627Braz. journal. res., - ISSN 1981-9854 - Brasília -DF - Vol. 15 - N. 3 - december - 2019.

VERIFICATION INITIATIVES IN THE SCENARIO OF MISINFORMATION

614 - 635

(Google, 2019) at the beginning of 2019. This text warns about the 

dangers and vulnerabilities of the Internet as a consequence of the ease 

of sharing content online which has very little truth to it or is completely 

devoid of truth. In this report, the company recognizes that its algorithms 

cannot determine if a particular content is accurate or not, nor can they 

understand the intentions of the promoters of said content by detecting it 

on a website. However, Google explains that they are developing initiatives 

to detect and hide searches for false information. Thus, the company has 

stated that it is increasingly easy to identify fact-checkers by looking at 

their search engine as well as Google News service. Likewise, content 

published by renowned fact-checking organizations are favoured. The 

report also points out the need for extreme caution and control when 

it comes to the dissemination of fake news, especially during electoral 

campaigns. At the same time, it emphasises the need to constantly recycle 

and learn about possible new forms and spaces of misinformation.

The social network Facebook has started implementing 

different tools to help reduce the circulation of fake news on its 

platform. In 2016, they created a fact-checking initiative together 

with associations like the International Fact-checking Network, media 

outlets like The Washington Post and Snopes.com, and the news agency 

The Associated Press. Thanks to this collaboration, Facebook  is able to 

warn its users of content that media outlets specialized in verification 

have identified as possibly being false (Wardle & Derakhshan, 2017).

Another measure taken against misinformation was the 

closure of more than thirty-thousand automated accounts in 

France and the United Kingdom adopted by Facebook, just before 

the elections (Hofileña, 2016). These automated accounts used for 

spreading misinformation are increasingly frequent and are most 

effective in the dissemination of rumours, especially those related 

to candidates in presidential elections in countries like France, the 

United Kingdom and the United States (Allcott & Gentzkow, 2017).

In the case of Twitter, automated bots and the ease in 

which they are programmed pose some of the biggest threats to the 

integrity of the content published on this platform. Therefore, major 

modifications in content management for this microblogging platform 

have focused on trying to control the creation of these automated 

tools, the function of which is to disseminate a large number of 

publications in a short period of time. In the last few years, Twitter 

has implemented different mechanisms for detecting whether content 

has been published by a bot or not. If the platform detects duplicated 
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activity or the massive circulation of content through automated 

accounts, it starts an investigation. If this massive publication violates 

Twitter ‘s policy, all its accounts are deleted (Roth, 2018). 

5 Conclusions

As the review of different documents and initiatives examined 

in this text has shown, there is a need to stop the circulation of false 

content. Fake news is a growing reality. National and supranational 

organizations, as well as companies from both the technological and 

communicative sector, are trying to work side by side to fight it. 

If we look at the European Union, there are not many legislative 

texts that focus on controlling the circulation of misinformation or 

that develop sanctions for those who do circulate it. Although some 

European agencies have established recommendations for trying to 

stop fake news from being published — especially on the Internet 

— there is no common regulation applicable to the twenty-eight 

countries. Thus, only France and Germany have enacted laws useful 

for identifying, stopping and punishing those with the intention of 

spreading fake news. The United Kingdom is at a half-way point; 

although parliament has established a series of recommendations for 

fighting fake news, they have yet to be passed into law.

Even though these laws were created with the idea of stopping 

the circulation of false content, and can be an effective measure, 

legitimate media outlets and other organizations have started a lot 

of their own information verification or fact-checking initiatives. 

Their objective is just denying and refuting the falsity of content on 

the informative circuit. These practices have been introduced in 64% 

of European countries (eighteen out of the twenty-eight countries in 

the EU). Furthermore, the most positive thing about these specialized 

media outlets is that they have been growing over recent years. Thus, 

it is possible that many more projects could be created in the years to 

come, all of them with the objective of correcting misinformation which 

is accessible by the public. This is happening in an environment where 

journalistic brands are trying to react to the growing atmosphere of 

distrust, where citizens have lost some of their trust in legitimate media. 

Practices like fact-checking are a clear attempt to regain that lost trust.

The third way to reduce the effects of fake news is for 

platform promoters to establish control mechanisms for the content 
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they circulate. As previously noted, most misinformation circulates 

throughout social media thanks to the enlargement effect of automated 

systems or bots. Organizations like Google, Facebook or Twitter have 

admitted that, in recent years, they have adopted different protocols 

and regulations to try and detect both false content and its origin. If 

they are unable to discover the origin of the content, social media 

operators try to at least identify whether said content is questionable. 

All this is done in order to warn users of potentially false information. 

To sum up, thanks to the documentation reviewed for the 

elaboration of this paper, we can see that collaboration between 

legislators, technological companies and the media will be one of the 

keys in the future fight against misinformation or verified facts.

NOTES

1 The most current updated guide for worldwide actions against 
misinformation is provided and updated by the Poynter 
Institute. It is available at: https://www.poynter.org/ifcn/anti-
misinformation-actions/. Access on: 02/21/2019.

2 French law is from December 2018. Both actions and legislative 
text are available at: https://www.senat.fr/espace_presse/
actualites/201806/lutte_contre_les_fausses_informations.html 

3 There are some reports. We will cite those published by the 
Council of Europe, the European Commission —from 2018— 
and the United Kingdom Parliament at the beginning of 2019. 
Council of Europe’s report is available at: https://rm.coe.int/
information-disorder-toward-an-interdisciplinary-framework-
for-researc/168076277c. European Commission report is 
available at: https://ec.europa.eu/jrc/communities/sites/jrc 
cties/files/dewp_201802_digital_transformation_of_news_
media_and_the_rise_of_fake_news_final_180418.pdf. United 
Kingdom Parliament’s report is available at: https://publications.
parliament.uk/pa/cm201719/cmselect/cmcumeds/363/363.pdf
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