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ABSTRACT - This case study analyzes the 17 news items published in the Spanish
digital press following the interview with Rafael Nadal on the El Objetivo show on
14 February 2024. The aim is to determine whether the ideology of the media and
the gender of the authors of the news items influence the treatment of the news
items published, even in cases involving well-known figures. The study suggests
that there is indeed a bias based on ideological (media) and gender (author) issues
when addressing topics related to gender equality or feminism, which may lead to
other issues being overlooked and generate a distortion of the public image of even
a figure of global relevance. The case study has allowed for a more in-depth analysis
of the protagonist’s statements and how they have been interpreted through the news
published in the five most widely circulated general newspapers and the four sports
newspapers.
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DIGITAL MEDIA AND GENDER EQUALITY IN SPORT

IMPRENSA DIGITAL E IGUALDADE DE GENERO NO ESPORTE:
uma abordagem da polarizacao através da cobertura midiatica da
entrevista com Rafael Nadal no programa El Objetivo

RESUMO - Este estudo de caso analisa as 17 noticias publicadas na imprensa digital
espanhola apds a entrevista de Rafael Nadal no programa El Objetivo, em 14 de fevereiro
de 2024. O objetivo é determinar se a ideologia dos meios de comunicacdo e o género
dos autores das noticias influenciam o tratamento informativo das matérias publicadas,
mesmo em casos envolvendo figuras de reconhecida reputacdo. O estudo sugere que
ha, de fato, um viés tanto ideoldgico (do meio de comunicagdo) quanto de género (do
autor) quando se abordam temas relacionados a igualdade de género ou ao feminismo,
podendo ignorar outras questdes e gerar uma distorcdo da imagem publica, mesmo
de uma personalidade de relevancia mundial no esporte, como Rafael Nadal. O estudo
de caso permitiu uma analise mais profunda das declaracdes do protagonista e de
como foram interpretadas através das noticias publicadas nos cinco principais jornais
generalistas e nos quatro jornais esportivos.

Palavras-chave: Jornalismo esportivo. Igualdade salarial. Polarizacdo. Feminismo.
Esporte.

PRENSA DIGITAL E IGUALDAD DE GENERO EN EL DEPORTE:
una aproximacion a la polarizacion a través de la
cobertura informativa de la entrevista a Rafael Nadal
en el programa El Objetivo

RESUMEN - Este caso de estudio analiza las 17 noticias publicadas en la prensa digital
espafola tras la entrevista a Rafael Nadal en el programa El Objetivo el 14 de febrero de
2024. El objetivo es determinar si la ideologia de los medios y el género de los firmantes
de las noticias influyen en el tratamiento informativo de las noticias publicadas, incluso
en casos de personajes de reconocida reputacion. El estudio sugiere que si se produce un
sesgo por cuestiones ideoldgicas (medio) y de género (autor) cuando se abordan temas
relacionados con la igualdad de género o el feminismo, pudiendo obviarse otras cuestiones
y generando una distorsion de la imagen publica incluso de una figura de relevancia
mundial. El estudio de caso ha permitido un analisis mas profundo de las declaraciones del
protagonista y como han sido interpretadas a través de las noticias publicadas en los cinco
diarios generalistas de mayor tirada y de los cuatro diarios deportivos.

Palabras clave: Periodismo deportivo. Igualdad salarial. Polarizacién. Feminismo.
Deporte.

1 Introduction

This research aims to analyze how Spain’s major newspapers
covered Rafael Nadal’s interview on one of the country’s most
prominent television channels. Many of the most significant sporting
milestones in Spanish history cannot be understood without reference
to the figure of the former tennis player. With more than two decades
of professional experience, Nadal has been recognised as one of the
leading figures in Spanish sport and one of the best tennis players in the
world (Calvo, 2024; Mayone, 2024). He has won more than a hundred
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titles, ninety-two of which are individual titles, including 22 Grand
Slams divided as follows: two Australian Opens, 14 Roland Garros, two
Wimbledons and four US Opens. This places the Spanish athlete second
in the ranking for most Grand Slams, behind only Novak Djokovic, who
holds 24. Rafael Nadal’s career is not only successful at the individual
level; he has also represented Spain in three Olympic Games and has
distinguished himself in two of them, winning gold medals at the 2008
Beijing and 2016 Rio de Janeiro Olympics (Olympics, 2024).

Having received numerous accolades and positive recognition
for his achievements both on and off the court over the past two
decades, the former professional tennis player gave an interview to the
Spanish television channel La Sexta on the show El Objetivo in February
2024. Among the various topics discussed during the interview,
feminism and equal pay for men and women in sport were the issues
that generated the greatest public response. In particular, the following
excerpt from the interview was the one that provoked the strongest
reactions in the media and on social networks: “What | don’t like is
being hypocritical and saying things that are easy to say, but | don’t
really mean, Ana. Investment in women’s tennis? For me, it should be
the same as for men. Opportunities? The same. As for salaries, should
they be the same? No. That’s not unfair. What’s unfair is the lack of equal
opportunities”. Due to these statements, it is necessary to investigate
whether the news articles published by different newspapers about
the Spanish athlete’s statements were critical and polarising or merely
informative. It is also pertinent to analyze whether the coverage varies
according to each newspaper’s ideological orientation, particularly in
relation to tone, framing and headlines.

2 Theoretical background

Over the last few decades, numerous case studies have
examined media coverage of socially significant events, including
political or war-related issues. However, the areas of research are
highly diverse, one of the most recent being the global health crisis
caused by covid-19. This topic has been the subject of extensive
research, particularly through analyzes of front pages and coverage in
Spain’s most widely read newspapers, excluding sports media, during
the months before and after the state of alarm (Cuéllar & Martin-Pena,
2020; Nufiez et al., 2020; Sanchez et al., 2020). Other studies focused
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on quantifying headlines in the months following the declaration of
the state of emergency with covid-19 as the main theme, as in the
case of Merola Teixidé and Percastre-Mendizabal (2024). Content
analysis is one of the techniques used by various authors with the aim
of “obtaining a summary of the characteristics of a set of messages”
(Igartua, 2006, p. 184). Some of the elements on which this analysis
focused were the infographics published in the press and their use to
report on the covid-19 crisis, in which the factor of proximity prevailed,
as did the sources consulted, which were mostly public bodies (Salvat
Martinrey & Aranda Martinez, 2020).

Issues of a military nature continue to be the focus of
numerous academic studies. The recent conflict between Ukraine
and Russia has attracted considerable media interest, capturing the
attention of newspapers, radio stations and television channels,
which have expanded their coverage of this issue at the expense of
other current affairs. A study carried out by Valencia (2024) provides
an exhaustive analysis of the content offered by two prominent
Spanish media outlets, EIPais.com and ElDiario.es, both of which are
characterised by a similar ideology.

The analysis focuses on the coverage provided by these media
outlets of two conflicts of international relevance and similar duration:
the war in Ukraine and the war in Yemen. This approach is particularly
relevant because both humanitarian crises coincided in time, thus
allowing for a comparison of the media treatment they received from
these outlets. The results of the study revealed significant similarities
in the way ElPais.com and ElDiario.es approached and presented
information on both conflicts (Valencia, 2024).

The same is true at the international level. Arcangeletti and
Zunino (2023) also conducted a study on the coverage of the conflict
between Ukraine and Russia by the four most widely consumed
digital media outlets in Argentina. Their research focused on the
dominant frames in this coverage. Chernov (2023) also opted for
a study using the framing technique, taking as reference cases the
American media outlet CNN and the Russian news source Gazeta.ru
in order to determine the differences between the two news media.

Political issues at the national and international level have not
gone unnoticed by the research community either. In Spain, a large
percentage of news coverage has consisted of analyzes, carried out by
the major newspapers with the largest readerships, according to the
General Media Study for the year in question. One of the most politically
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tense moments, the wounds of which have still not healed, was in 2015
and the process of independence in Catalonia. Moragas-Fernandez and
Capdevila Goémez (2017) conducted a study of the news coverage of
newspapers such as LaVanguardia.com, ElPais.com and EIMundo.es,
intending to discover the use of metaphor in the various news and
opinion articles published by these media outlets. This approach allowed
them to investigate the discursive strategies used by the media to
address and represent the complex political framework surrounding the
Catalan independence process (Moragas-Fernandez & Capdevila, 2017).

Other researchers, such as Barbeito Veloso et al. (2020),
examined another variable within the news coverage in the Spanish
print and digital press during the 2019 election campaign, namely the
reputation of these media outlets and the public’s perception of them.
In this research, as in previous studies, audience ratings provided by
the Estudio General de Medios (General Media Study) were used as
the criterion for selecting the newspapers to be studied.

In the case of international politics, the US presidential elections
tend to dominate the headlines and front pages of the media worldwide.
Cartes-Barroso (2022) analyzed the coverage of the 2020 US elections
in the front pages of various Spanish general news media in order to
determine how the information was presented in those front pages.

Focusing now on the topic underpinning this research on
news coverage, sport has also been the subject of numerous studies.
With a wide variety of case studies, the trend in recent years, in which
great effort and attention have been placed, has been the role of
women in sport and its relevance in different news coverage.

The 2012 Olympic Games were a major turning point for
women in sport, thanks to the great achievements of several Spanish
athletes who surpassed the successes of their male counterparts.
Sanz-Garrido (2020) initiated a study with the aim of examining
the media coverage given to female athletes during the 2012 and
2016 Olympic Games, as well as the level of interest generated by
the sporting successes of these athletes. This research was based
on an analysis of the headlines published in the newspaper Marca.
com, providing a detailed overview of the media coverage of Spanish
female athletes at these two key Olympic events.

The 2016 Olympic Games in Rio de Janeiro were also the
focus of new research, as in the case of Barbero Gonzalez (2017),
who conducted a quantitative and qualitative study on the news
items about women published during those Olympic Games and the
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impact that the athletes had in the daily newspaper ABC.es, which
was chosen for the case study. The results showed that the interest of
the ABC.es newspaper in the achievements of Spanish female athletes
increased considerably, although without highlighting the number of
medals won by the athletes.

In the case of Sainz-De-Baranda Andujar et al. (2019), research
was conducted on sports such as canoeing and badminton, both
considered minority sports. In this qualitative and quantitative study,
the content of news items appearing in the newspaper Marca.com,
which mainly covers sports, and the newspaper ElPais.com, which
covers general news, was analyzed between the 2012 and 2016
Olympic Games. The case of golf was also the focus of a study by
Fernandez Fernandez and Martinez Pastor (2016), whose objective
was to identify the different digital newspaper headlines related to golf
and to create a classification of the topics covered by those headlines.

In the field of tennis, the sport covered by this study, it is
necessary to focus on television rather than the press, given the
limited number of studies carried out by the written press. Calvo
Ortega and Gutiérrez San Miguel (2017) conducted a study focusing
on the framing used in news broadcasts by the main Spanish
television channels regarding Garbifile Muguruza’s victory at Roland
Garros, where the results showed limited success in their choice of
frames, many of which adopted a condescending tone.

As evidenced by the existing scientific literature, most
analyzes and research have traditionally focused on the written press
and digital newspapers, examining the treatment of a variety of current
affairs topics by these media. However, television has emerged as a
prominent area of interest for the research community, as highlighted
by Sotelo (2024), given its continuing impact on society.

When analyzing television news coverage, research tends to
focus on several key aspects, such as comparisons between channels
in terms of framing, agenda-setting and editorial stance. In the case of
Sotelo (2024), he took the above as a reference based on the election
results of 28 March 2023 and the announcement of early elections. The
representation of women in sports has also been the subject of interest
in the study of television news coverage, especially with regard to
the achievements of female athletes. Ortega and San Miguel (2016)
examined how women’s sporting successes are reported on television
and compared media coverage of both genders to determine the
prevalence of male and female presence in the television media. On the
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other hand, Gallardo Parron and Montes Vozmediano (2015) carried out
an analysis of how different media outlets report on sporting events
depending on whether or not they owned the broadcasting rights.

As a result of efforts by public institutions and sports
organisations to raise the profile and the professionalism of women’s
sport in Spain and elsewhere, numerous studies examined how the
media cover women’s sport (Azurmendi & Murua, 2020). Abajo et al.
(2020) point out that, despite this drive, the agendas of many media
outlets still tend to give more visibility to men’s sports than women’s,
especially when it comes to one of the most popular sports, football.
The analysis carried out by Navarro and Roca (2020) confirms this
trend by showing that the appearance of female athletes on the
front pages of two of Spain’s leading sports newspapers, Marca.com
and AS.com, is practically negligible, with only five appearances
compared to thirty for men over the course of a month.

Focusing on another important aspect of this study, namely
polarization, this concept has become widespread and popular in
recent years. It has gone from being a term used only in the field of
science to being part of the everyday vocabulary of many politicians
and journalists today. Such is the level of use that, according to the
Fundacion del Espaiol Urgente, the word polarization was the most
used in Spain in 2023 (FundéuRAE, 2023). Referring to its use in the
social sciences, it refers to the division that exists between individuals
and groups on cultural, political or religious issues, among many others
(Barreda, 2021). Authors such as Teruel outline the current level of
polarization in Spain, focusing on how prominent political figures and
the media align themselves to construct a framework for dialogue that,
far from encouraging the exchange of ideas, promotes confrontation
and tension between the different entities involved (Teruel, 2016).

Polarization is a concept that has been intrinsic to democratic
societies for years, and concern and relevance have increased
recently, linked to global issues such as the environment (Suarez-
Alvarez et al., 2025). Thus, the tensions and confrontations generated
by polarization are not only found among citizens but are also used
as a political tool to create division with the intention of discrediting
the moral legitimacy of opponents, making the vision of one group
the only valid one - “us against them” — (McCoy, 2022). Such is the
significance of polarization that studies suggest, in some cases,
a relationship between fake news and polarization (Colussi et al.,
2025; Subiela Hernandez et al., 2023; Vicario et al., 2019).
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The phenomenon of polarization tends to manifest itself in
different ways, and its impact on society can be observed through
the following subcategories:

a) Polarization among elites, where political leaders
adopt increasingly extreme positions (Hetherington, 2001).
b) Popular polarization, characterised by citizens

who align themselves with radically opposing ideological positions
(Abramowitz & Saunders, 2008).

c) Emotional polarization, in which disagreement
transcends the ideological sphere and turns into animosity towards
those who represent the opposing side (lyengar et al., 2018).

One of the key aspects to highlight in this section is media
polarization, a phenomenon that has been widely studied by the
research community in recent years. Its relevance lies in the impact
that the media has on public opinion, whose rise in the 20th century
transformed the public sphere. This type of polarization shares
similarities with the forms described above, as the media, in many
cases, adopt extreme and biased positions in their reporting and in the
dissemination of their own opinions. This dynamic can significantly
influence public perception, generating changes in the way events
and public debate are interpreted (Berrocal-Gonzalo et al., 2023).

It is also essential to focus attention on the public. Sunstein
(2017) points out that polarised media act as magnets for audiences
who share similar views. This leads to greater consumption of biased
news by these groups, which, in turn, increases their exposure to
information and opinions that reinforce their pre-existing beliefs,
thus contributing to the phenomenon of polarization.

3 Objectives and hypotheses

Based on a content analysis of publications in the Spanish
digital press of an interview with Rafael Nadal (La Sexta, El Objetivo,
14 February 2024), the main objective of this study is to determine
whether there are patterns associated with the polarization
surrounding this topic.

The specific objectives are to:

o Determine the tone of the texts published by each of
the selected media outlets.
o Examine the framing of the articles in order to
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determine whether it is related to their tone.

o Assess whether gender is a determining factor in the
stance (for or against) related to polarization.
° Verify whether the ideological orientation of the

media is a determining factor in the perception of polarization.

In line with these objectives, the following hypotheses are
proposed:

° H1: The ideological stance of newspapers prevails
over rhetorical aspects such as appeals to authority.

. H2: The political spectrum in which a news item is
positioned acts as a conditioning factor in polarization.

° H3: The author’s gender may influence the tone of
the article and function as a polarising element of the audience.

4 Methodology

This study focuses on content analysis applied to news
coverage of statements made by tennis player Rafael Nadal on El
Objetivo, broadcast on the Spanish television channel La Sexta.
According to lgartua (2006), content analysis is key “to understanding
its genesis or formation process, obtaining accurate descriptions of
its structure, analyzing its flow of exchange, tracing its evolution and
inferring its impact” (Igartua, 2006, p. 180).

The study focused on the five leading generalist newspapers
with the highest circulation at the national level in Spain during
2023 (ElIPais.com, EIMundo.es, LaVanguardia.com, ABC.es and
LaRazon.es) and the four most relevant sports newspapers (Marca.
com, AS.com, MundoDeportivo.com and Sport.es), according to data
from Asociacién para la Investigacion de Medios de Comunicacion
(AIMC) (2024) in its digital version, including the entire population of
relevant articles.

The period analyzed was between 14 February and 15
March 2024 through the My News tool. This tool allows users to
search for news in the print and digital versions of the selected
newspapers. The choice of this time interval is justified because
it covers the period from the date of the interview’s broadcast to
the four weeks following it, during which the event significantly
influenced the newspapers’ coverage.
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4.1 Coding manual

To carry out this analysis, a coding manual was developed,
consisting of four dimensions, which together comprise 19 variables,
each with its respective categories. Dimensions are defined as
conceptual domains guiding the structure of the research (Bardin,
2011). Lafuente-lbafiez and Marin-Egoscozabal (2008) describe
variables as “observable qualities, properties or features of the
elements of scientific study” (Lafuente-lbafiez & Marin-Egoscozabal,
2008, p. 8). Finally, categories allow the descriptive analysis to be
organized (Rivas Tovar, 2016).

Table 1

Dimensions, variables and categories of the analysis
instrument

DIMENSION VARIABLE CATEGORIES

Generalist
Sports

ABC.es

AS.com

ElIMundo.es

ElPais.com
NEWSPAPER LaRazon.es

La Vanguardia

Marca.com

MundoDeportivo.com

Sport.es

14 February 2024 - 14 March
2024

TYPE OF NEWSPAPER

DIMENSION |
IDENTIFICATION

PUBLICATION DATE

Right
Center-right
Center-left
Left

NEWSPAPER’S IDEOLOGY

AUTHOR
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DIMENSION 1I
OBJECTIVITY

TYPE OF HEADLINE

Qualifier
Informative
Interpretative
Sensationalist

SOURCE

News agency
Private company
Expert

Media outlet
Public body
Own

FOCUS

In favour
Against
Neutral

TONE

Critical
Emotional
Formal
Neutral
Sarcastic
Technical

PRODUCTION

Private company
Expert

Media

Public body
Oown

TYPE OF AUTHOR

Regular
Non-regular

COHERENCE

Coherent
Inconsistent

DIMENSION Il
CONDITIONS

GENDER

Male
Female
Not specified

JOURNALISTIC GENRE

Informative
Interpretative
Opinion

DIMENSION IV
RELEVANCE

TOPIC COVERAGE

Extensive
Moderate
Minimal

SECTION

Front page
Opinion

Spain

Society

Sports

Current affairs
Television
Other

RESOURCES

Photography

Video

Photography and video
Other

None

USE OF VISUAL
RESOURCES

High
Medium
Low

AVERAGE LENGTH

Source: authors’ elaboration based on Lopez-Rabadan and Casero-Ripollés (2012).
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5 Results

The results obtained after using qualitative and quantitative
techniques supported by the coding manual are shown below.

5.1 Dimension I: identification

Regarding the identification dimension, which encompasses
the variables type of newspaper, newspaper and newspaper’s
ideology, it is noteworthy that the number of news items published in
the press related to Rafael Nadal’s statements on feminism and equal
pay in sport was concentrated mainly on the day after the interview
was broadcast. As can be seen in figure 1, among the generalist
newspapers, ElPais.es, LaRazon.es and ABC.es published a total of
three news items on the former tennis player’s statements. In the
cases of EIMundo.es and LaVanguardia.com, only one article was
produced on the subject of this study.

Figure 1

Number of publications referring to the Nadal case in
generalist digital newspapers

3

0

ElPais.com ElMundo.es LaVanguardia.com ABC.es LaRazdn.es

Number of publications
%)

Sports newspapers showed similar patterns. Marca.com published the highest number
of articles with three, while AS.com, MundoDeportivo.com and Sport.es published one
article each (figure 2).
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Figure 2

Number of publications referring to the Nadal case in digital
sports newspapers

Number of publications
]

1

0 I I I
AS

Brand Mundo Deportivo Sport

Taking the full sample (100%) as a reference, 54.5% of the
news articles were published on 15 February 2024 (figure 3). Among
the generalist newspapers, EIPais.com published the most articles on
that day, with two items, while the other four newspapers published
only one article each. A notable case is that of the newspaper LaRazon.
es, which published a first article immediately after the broadcast of
the interview on 14 February 2024, highlighting several of the topics
relevant to the present case study. Regarding the sports newspapers,
the case of AS.com is particularly notable. This newspaper did
not publish a specific piece related to the Spanish tennis player’s
statements on the two main topics of this research until two weeks
after the broadcast of the interview.
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Figure 3

Publication date of publications referring to the Nadal case
in the full sample

Number of publications

o

14 February 15 February 16 February 17 February 20 February 28 February

® El Pais mEl Mundo La Vanguardia MABC mLlaRazon mBrand WAS mSports World mSport

The ideology variable has been classified into four
categories: right, center-right, center-left, and left, following the
study by Masip et al. (2020). Due to the relevance of this variable
in the study, the selection of newspapers was based on those with
the highest circulation in Spain, according to data from AIMC (2024).
Newspapers categorized as right-wing represent 5.8% of the total
sample. Center-right media constitute 35.3%, representing the group
with the highest number of publications on the subject. In contrast,
center-left newspapers represent 23.5% of the total, while there is
no representation in the left-wing category. It should be noted that
sports newspapers were excluded from the analysis as they do not
display any ideological alignment. This decision is based on the fact
that, although the four Spanish sports media outlets may occasionally
include political news (Rojas-Torrijos and Guerrero-Caballero, 2021)
or belong to different publishing groups, there is no academic
evidence or official statements to support their affiliation with any
political spectrum.
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5.2 Dimension Ill: objectivity

The dimension known as objectivity, defined as the
journalistic practice of separating news from opinion (Mufoz-
Torres, 2012), is composed of the variables headline type, source,
focus, tone of language and elaboration. It is important to focus the
analysis on some of these. Regarding the headline type variable, the
predominance of interpretative headlines is evident in comparison
with informative or descriptive headlines. The newspaper Marca.
com stands out as the media outlet using the highest number of
interpretative headlines (figure 5), surpassing ABC.es and LaRazon.
es, each with two (figure 4). In newspapers such as EIMundo.es,
LaVanguardia.com and LaRazon, the headlines are clearly informative.
On the other hand, ElPais.com is the newspaper that published the
most descriptive headlines.

Figure 4

Type of headline assigned to publications referring to the
Nadal case in generalist digital newspapers

2
o

News Qualitative Interpretative

w

Number of publications

M ElPais.com MEIMundo.es W LlaVanguardiacom MABC.es M LaRazon.es
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Figure 5

Type of headline assigned to publications referring to the
Nadal case in digital sports newspapers

Number of publications
L]

Informative Qualitative Interpretative

Marca.com BAS.COM W MundoDeportivo.com M Sportes

It is pertinent to analyze the variable of focus, defined as
the angle from which the article is presented. It is composed of the
categories “pro”, “anti” and “neutral” with regard to Rafael Nadal.
“Pro” includes those journalistic pieces that support or reinforce the
statements of an authority figure. The “against” category contains
elements that are critical or negative towards the tennis player.
Finally, “neutral” articles are defined as those that do not provide any
assessment or exhibit partiality.

As shown in figure 6, 17.6% of the total sample adopts an
against focus. A representative example is the headline “Rafa Nadal:
tus lecciones mejor de tenis” from the digital newspaper ElPais.com,
which shows a polarised discourse in line with the terminology
developed by Van Dijk through the polarization approach. This
headline would be classified as a ‘dichotomous’ discourse: one side
against the other (Van Dijk, 1980).

A similar phenomenon occurs in another headline from the
same digital newspaper entitled “Rafael Nadal: extraterrestre en
la pista, espanolazo medio fuera de ella”. In this case, the headline
employs qualifying lexicon with negative connotations directed
at the authority.The last of the three headlines classified under
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the negative focus variable was published in the digital sports
newspaper MundoDeportivo.com under the title: “Rafa Nadal, al
resto”. Unlike the previous two examples, this headline makes
minimal use of explicitly evaluative language, instead relying on
a play on words typical of tennis jargon to question the athlete’s
statements.

In contrast, the neutral focus is predominant in the analysis
sample, comprising 12 articles (70.5%). Finally, the pro focus accounts
for only 11.7% of the total.

Figure 6

Total number of articles by focus (neutral, against or in
favour of Nadal’s statements)
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Figure 7

Total number of articles by focus and media ideology

and ideclogy
w

Number of publications according to approach
=]

| I
0
In favour Against Neutral

m Right Centre-Right mCentre-left mLeft

It is relevant for this research to examine the approaches
taken in the articles from an ideological perspective. Figure 7
illustrates the distribution of the approaches used by generalist
newspapers according to their political alignment. Of the twelve
news items published by the generalist media, two took a
favourable approach and came from center-right newspapers. The
same number of publications took an unfavourable stance towards
the tennis player, in this case, in the center-left media. As for neutral
approaches, one news item was identified as having been published
by a right-wing media outlet, three by center-left newspapers and
four by center-right newspapers. Overall, the neutral approach
was the most frequent among generalist newspapers, accounting
for 66.6% of the total. The variables source, production or author
type were not considered in this analysis, as they do not affect
the study’s final results and lack the relevance of the previously
examined variables.

5.3 Dimension IlI: conditioning factors

The conditioning factors dimension, composed of the
variables author’s gender and journalistic gender, highlights the
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importance of both factors. It is crucial to analyze the variable
gender (figures 8 and 9) of the authors of the publications to
determine whether it constitutes a relevant factor in the orientation
of the view taken by (for or against) the authority figure and in the
context of polarization. Of the total sample, 41.2% of the articles
were written by women, 23.5% by men, and 35.3% belong to the
unspecified category, which includes texts produced by the media
or news agencies themselves.

Regarding female authors, of a total of five, three adopted
an anti-Rafael Nadal approach with a critical tone, representing 60%
of the articles written by women. The other two female authors
opted for a neutral approach and tone. In contrast, only two men
authored articles, representing 11.7% of the total sample. In both
cases, they opted for a neutral approach and a tone favourable to
the athlete.

Figure 8

Number of articles by author gender and media outlet

Number of publications
s

0

Male Female Not specified
B ABC.es M ElMundo.com M ElPais.com
m LaRazon.es Lavanguardia.com Brand.com
W AS.com ® MundoDeportivo.com B Sport.es
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Figure 9

Number of articles by author gender

Not specified Female Male

5.4 Dimension IV: relevance

The relevance dimension encompasses the variables topic
coverage, section, resources, use of audiovisual resources and
article length. It is particularly relevant to analyze the section
variable (figure 10), which indicates where the texts were published.
Among generalist newspapers, 63.6% of the articles appeared in
the sports section, reflecting the activity of the interview. LaRazon.
es published all of its articles in this section, whereas ElPais.com
published one in the opinion section and the other two in sports.
The newspaper ABC.es demonstrated greater diversity, with one
article in the sports section, one in the television section and one in
the category labelled “other”.

Regarding sports newspapers, Marca.com published three
articles on the topic, distributed across the Sports, Current Affairs and
Television sections. The newspaper AS.com published a single article
in the Sports section. MundoDeportivo.com and Sport.es placed their
articles in the opinion and Current Affairs sections, respectively. It
is noteworthy that the number of articles published in the Current
Affairs section is equal to that of the sports section, despite all four
being sports newspapers.
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Figure 10

Number of publications by section

Number of publications
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m Brand HAS W Sports World mSport

The use of visual resources (figure 11) within journalistic pieces is
crucial as it enriches and reinforces the articles for the reader, making this
variable highly relevant. Of the total sample, 94.1% of the articles included
at least one visual resource. A notable parity is observed, with 47% of
articles containing only photographs and 47% combining photographs
and videos. None of the publications relied exclusively on videos.

Figure 11

Distribution of visual resources across all publications

B Photography MW Video M Photography and video B None
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The variables of topic coverage and article length were not
considered, as they provide only supplementary information and do
not contribute significantly to the present case study.

6 Conclusions

After analyzing the coverage in Spain’s most widely
circulated generalist and sports newspapers regarding Rafael
Nadal’s interview on El Objetivo and his statements on feminism
and equal pay in sport, it can be argued that newspapers’ ideology
is not a decisive factor in the polarization of the topic. The digital
newspaper ElPais.com, identified as center-left, was the most
critical of Nadal in two of its three articles, both in terms of tone
and approach (against). In contrast, its third article adopted a
neutral approach and tone. Among the newspapers classified as
right-wing and center-right, five of the seven articles analyzed
took a neutral approach, with all texts exhibiting a neutral tone.
These results suggest that media ideology does not determine the
perception of polarization.

Regarding media ideology, the results indicate that it does
not constitute a determining factor in the perception of polarization,
thereby refuting hypotheses H1 and H2. Conversely, the author’s
gender emerges as a relevant variable: all the articles adopting a
stance against Rafael Nadal - characterized by a critical tone and
evaluative headlines — were written by women. In contrast, the
news articles authored by men displayed a neutral or favorable tone
towards the athlete. These findings support H3 by confirming that
the author’s gender influences the tone of the coverage and may act
as a polarising factor.

Analysis of the journalistic genre indicates that the
informative genre is predominant in the study. This finding aligns
partially with the favourable and neutral approaches, consistent
with informative reporting and reinforcing Nadal’s statements.
Notably, newspapers that adopted an approach either in favour of or
against the authority figure employed judgmental headlines. These
headlines contribute to shaping the audience’s perception of the
figure, either positively or negatively. This pattern highlights the
significant influence of media on public opinion through language
choice and presentation of facts. The use of evaluative headlines not

BrQZ. j(»um(\l. res., - 1SN 1981-9854 - Brasilia-pDF-vol. 22-N. 1-AUGUST-2026.  E1815 |



Alberto Alvarez-Alvarez

only reflects editorial bias but can also contribute to polarization
and the development of audience prejudice.

Finally, this study opens up avenues for further research.
Future studies should consider audience reception and assess
whether reactions across digital newspapers and other media
platforms (e.g., social media) align with the results observed
here and whether any differences are attributable to the age
of the target audience. Additionally, it would be valuable
to compare the effects of statements from other athletes or
lesser-known figures on polarization, as this phenomenon
has been extensively studied in political contexts but remains
underexplored in sports journalism.
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