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ABSTRACT - If it is important to think of journalism as a form of knowledge, then how does
it become knowledge? How does this process work? In order to answer this question, this
article proposes a new understanding of journalism as a subject; presenting it as a justified
true belief. We think of journalism being based on pillars of truth and justification, conditions
necessary in order for Epistemology to grant it the status of knowledge. We address the
concept of truth and show how journalistic reports are justified to the public as well as
consider the central role of credibility in this process. We add to the epistemic conception
by using concepts of discourse that help to understand how journalism provides evidence
through its intentions, its authority and its ability. This evidence acts like a guide for the
reader towards forming opinions on journalistic reports and recognizing journalism as a
form of knowledge.
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O JORNALISMO COMO CRENCA VERDADEIRA JUSTIFICADA

RESUMO - Se é pertinente considerar o jornalismo como uma forma de conhecimento,
entdo como ele se torna um conhecimento? Como funciona este processo? Para responder
a essa questdo, este artigo propde uma nova compreensao sobre o estatuto do jornalismo
como disciplina, afirmando-o como uma crenca verdadeira justificada. Pensamos o
jornalismo a partir dos pilares da verdade e da justificacdo, condicdes necessarias para
que a Epistemologia lhe conceda o estatuto de conhecimento. Abordamos o conceito
de verdade, mostramos como os relatos jornalisticos se justificam perante o publico
e tratamos do papel central da credibilidade neste processo. Para complementar a
concepcdo epistémica, recorremos a conceitos do discurso que ajudam a compreender
como o jornalismo provém evidéncias acerca de suas inten¢des, de sua autoridade e de
sua competéncia. Essas evidéncias servem de guia para o leitor formar juizos sobre os
relatos jornalisticos e reconhecer o jornalismo como um modo de conhecimento.
Palavras-chave: Jornalismo. Filosofia. Conhecimento. Verdade. Credibilidade.

PERIODISMO COMO CREENCIA VERDADERA JUSTIFICADA

RESUMEN - Si es pertinente considerar el periodismo como una forma de conocimiento,
de que manera él se convierte en un conocimiento? ;Como ocurre este proceso? Para
responder a esta cuestién, este articulo propone una nueva comprension del periodismo
como una disciplina, considerandolo como una creencia verdadera justificada. Pensamos
el periodismo desde de los pilares de la verdad y de la justificacion, condiciones necesarias
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para la Epistemologia tratarle como un conocimiento. Empezamos por el concepto
de verdad, presentamos como los relatos periodisticos se justifican al publico y el rol
central de la credibilidad en este proceso. Para complementar la concepcién epistémica,
utilizamos conceptos de discurso que ayudan a entender como el periodismo presenta
evidencias acerca de sus intenciones, su autoridad y cualificacién. Estas evidencias sirven
como un guia al lector en la formacion de sus juicios sobre los relatos periodisticos y para
el reconocimiento del periodismo como una forma de conocimiento.

Palabras-clave: Periodismo. Filosofia. Conocimiento. Verdad. Credibilidad.

1 INTRODUCTION

This article is based on a complex theoretical issue. If it is
important to take journalism as a form of knowledge — a concept
defended by Park (2008), Genro Filho(1987) and Meditsch (1992,
1997) and so many other researchers - thenhowisthis knowledge
established? Howdoes journalism become knowledge? How does this
process work? What elements does the subject need and what needs
to be done so that, in the end, it is representative of the cognitive and
epistemic status of journalism?

In this article we maintain that journalism needs tomeet three
conditions in order to become knowledge: conditions of belief, truth
andjustification. Basically, the subject believes that journalism tells
the truth, and that this truth is justified by its discourse. If it is not,
the way we see it, there is no construction of journalistic knowledge.
To deal with this issue we turned to authors of philosophy to help
us think through the process of constructing knowledge. Looking at
this from a philosophical point of view of epistemology - also called
the Theory of Knowledge — we maintain that journalism becomes
knowledge through justified true belief.

One of the main concepts implemented over the course of this
text and directly related to trust is credibility. Credibility is constantly
referred to as the most important value in journalism (BERGER, 1996)
and exactly because of its importance, requires theoretical refining.
Aware of its complexity, Lisboa (2012) proposes two components
to the concept of credibility: constituted credibility (the one who
enunciates) and perceived credibility (effectively attributed by the
interlocutor). This distinction is important because the values that
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sustain perceived credibility — attributed by the reader — do not always
correspond to the “canonical” values that make upthe journalistic
ethos, and are generally associated to the constituted credibility “in
journalism” or “the vehicle”.Credibility has an intersubjective nature:
in order for it to be a predicate, it cannot be a self-attributed quality;
it is formed in the context of a relation and is dependent on the other
subject’s perspective. “A speaker’s constituted credibilityhas toprecede
the interlocutor’s perspective, but it only obtains meaninginside an
intersubjective relationship” (LISBOA, 2012, p. 15).

The debate on journalistic credibility is a complex one. The
subject requires answers to concrete questions like “Is contemporary
journalism still credible?” or “Did vehicle X gain or lose credibility
after case Y?” There are those who say that since the credibilityof
some vehicles or journalists is dubious, then journalism does not
havea presumption of credibility just because it is built on the pillars
of truth and justification. The credibility of vehicles and journalists
has been looked upon skeptically since the seventeenth century, as
Peucer (2004) shows so well in his text written in 1690. What we
are stating here is the necessity of presuming credibility in order for
journalism to be a specific knowledge and nothing else. Credibility
is therefore fundamental to our argument andnot just an accessory
concept; as belief, truth and justification are materialized through
credibility which we will demonstrate in short order. How can a
subject presume that journalism is credible? By trusting that the
journalistic discourse tells the truth.

From an epistemological point of view, journalistic discourse
provides proofthrough its authority and intentions which guide the
reader to form an opinionabout the reports. Perceived credibility is the
result of an intense and constant negotiation of meanings between
journalism and its public. The question lies in how journalism
demonstratesits credibility to the reader while maintainingthe
pillars of truth and justification; the necessary conditions in which
philosophy recognizes journalism as knowledge.

2 TRUTH IN JOURNALISM
In order to understand journalism as justified true belief you

need to analyze how truth and justification are presented. First, we will
look at the idea of truth as it pertains to journalism. There are at least
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five distinct conceptions of truth in philosophy: 1) correspondence, 2)
revelation, 3) conformity to a rule or concept 4) coherence and 5) utility
(ABBAGNANO, 2007)?. Each one is important to the field of philosophy,
but the first two are the most universal. Truth as correspondence is
particularly useful towards understanding what makes journalism
knowledge. We hold the idea that truth in journalism is supported
by the connection its discourses (and enunciations) have with reality
regarding the ontological existence of facts (AUSTIN, 1961). This
theory makes the assumption that there is an external reality that
does not depend on the observer for its existence (LISBOA, 2012). The
propositional truth implied in the belief in journalism is supported in
its relation of correspondence to reality.

The question of truthfulness is crucial to believing in an
information source like journalism, its purpose being to describe and
interpret reality. A journalistic report is built on strategic discourses
that help the reader certify its authenticity or reasonableness of the
facts and the value of explanations®. Charaudeau (2010) points to
four frequently-used elements in journalism that serve as trustworthy
guides for the truth: authenticity (supported by the simple existence
of human beings on the earth), designation (the main function of an
image for showing the world as it is), reasonableness (reconstitution
of existence made possible through surveys, third-party testimony
and investigation) and explanation (the reasons why things are the
way they are).

When applying the Bayesian‘inference to a testimony in
order to discover what practice would be best to promote the truth
in reports, Goldman (1999) adds aspects like logic and authority of
the source, similar to elements described by Charaudeau. Logic plays
the role of authenticity and reasonableness. A report of atraffic jam
accident at 3amlacks logic. But, if a transit authority reports on the
accident, then the testimony becomes more credible. In journalism,
discursive choices like special sources, photographs, the details of an
event etc., make up a set of techniques created in order to transform
the text into a credible report based on real facts. The reader not only
identifies a journalistic text this way but is also capable of identifying
elements within the text which help to measure the degree of loyalty
between a report and a reported fact.

However, the question of truthfulness in journalism is a
complex one. An analysis on the level of accuracy of journalistic
reports, carried out by Cox and Goldman (1994),revealed that the
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exactness of reports is not only a question ofthe statements and
descriptions being true, but to what degree the facts might be
distorted, or not. They give the example of a report from an official
regardedas a highly reliable sourcecalledp. The issue is that pis false,
but the material does not reveal this, it just attributes the statement
to the source. The incomplete or only point of view distorts the story
and leads readers to conclusions that are not true°.

The problem of truthfulness is that it imposes certain
conditions beyond simple correspondence of reality. If a journalistic
narrative aims to be knowledge, it cannot be just any interpretation.
It has to be a plausible and highly explicable interpretation. These
conditions become more evidentinthe analysis of true communication,
bySerrano (1998). For him, communication is only true when the data
is objective, significant and valid. Objective information refers to data
from reality. It becomes significant when it demonstrates that the
data of reference, outside of being reliable, is also explicable. And it
becomes valid because, outside of being reliable and explicative, the
data is sufficient to meet the praxis of communication.

Journalistic discourse however has to base itself on a
demonstrative argument with a rhetorical discourse because, as
Aristoteles states (1990, p.7, our translation)®, “we give credit,
especially when we understand that something is demonstrated™. It
is the nature of journalism as it is with rhetoric, to lead us to believe
(BERGER, 1996; SERRA, 2006b). In this way, arguing about why the
facts were interpreted one way and not the other is a part of journalism
(SOUSA, 2002), why this knowledge was chosen over another one?.

Seeing as how journalistic knowledge is not an exact science,
the truth it aspires to is always an approximation. There is no way
of avoiding interpretations, because any fact will be mediated by
someone. Therefore, the problem is not with the actual interpretation
but with the unjustified and unexplained interpretation.“To know
or say the truth is fatally connected to different levels of certainty
or cognitive reliability which we are compelled to admit: certainty,
probability, likelihood and conjecture [...]" (SOUSA, 2002, p.4).

Using demonstration and rational arguments requires
journalistic discourse to consult a “universe of common ideas”
(ARISTOTELES, 1990, p.8, our translation)?, shared by both orator and
interlocutor. As Arendt said (1993, p. 40), “since each object appears
in a singular perspective for each individual, the context in which it
appears is the same for every part”.This common world of sharing
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provides a kind of remedial subjectivity, according to Arendt: even
though an object can appear different to others, it is still the same
object. This common, mundane context is where journalistic discourse
lies and where the foundations of its legitimacy reside. Intersubjectivity
is a pre-requisite for measuring credibility. If we consider that the
source and the interlocutor share a common symbolic universe, an
investigation can begin on arguments or proofs that reside or in “the
character of who speaks, other times in the listener or even still in the
actual discourse, who demonstrates what it appears to demonstrate”
(ARISTOTELES, 1990, p. 10, our translation)'®.

As we have mentioned, the first condition that makes
journalism a justified true belief, the truth, is supported in a
relationship of correspondence with reality. It is a propositional
truth that consolidates inasmuch as the reader can measure the
level of trust between the journalistic report and the actual fact. For
this, journalism uses discursive choices like photography, special
sources, details of the facts, explanation for the type of approach
and contextualization of the events. A journalistic report is always
an interpretation, and as such,trusting the facts occurs on levels
or degrees of certainty; the truth is always an approximation. The
inevitable subjectivity of journalistic reporting is not in question
here since subjectivity is necessarily dependent on the search for
the truth. What is in question is not the interpretation itself, but the
justification of it, its plausibility, and its explanatory power - which
brings us to the second condition of journalism as a justified true
belief: the pillar of justification.

3 JUSTIFICATION IN JOURNALISM

Knowledge produced by journalism also becomes reliable in
that it creates methods and processes of calculation that maintain the
truthfulness of its reports. They are thorough and have pluralism in
vision, objectivity and clarity when presenting and describing facts,
and impartial when selecting what should be told. Looking at it from
the reliability theory of Goldman (1979), journalism becomes a true
and objectively justified belief because it is produced by processes,
mental faculties and reliable methods. It is a production of news
aimed at truthfulness.That is because, as Graham (2010) defends,
when a system functions according to the expected standard, our
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understanding of it will be based on truthfulness and reliability. In
other words, when it does the work it is supposed to, journalism
guarantees its credibility.

The perception of these elements by the reader provides
evidence and reason for belief in witness journalism. This evidence
constitutes justification, the second condition that turns true belief
into knowledge. Justification''is that which is capable of generating
arguments in defense of a belief. Journalism becomes knowledge
when it builds a likely testimony of reality, basing its information
on methods and processes that try to reduce error and false facts.
The fact that journalism is a specialized and collective work with a
hierarchical structure of reporters, editors, secretaries and editor-in-
chiefs obligated to debate issues, check and evaluate sources and
revise texts before publishing them can be verified in the context of
justification, as Hardwig (1991) suggests when he discusses the role
of trust in producing knowledge.

The elements in journalism for a belief such as a reliable
testimony of reality are present in the contract of communication
(CHARAUDEAU, 2010). An agreement of sorts between interlocutors,
the contract'?has five conditions that not only assure the understanding
of journalism discourse but also guide the reader’s measurement of
credibility for what is told: why it is told, what is told, who told it
and to whom, under what conditions it was told and how it was told.
Generally speaking, the end result of journalism is to produce reports
on the world and humankind according to criteria of newsworthiness
and importance, and use strategies to justify the truthfulness of
what is told. In order to do this, journalists need to imagine a reader
who is capable of recognizing the rules of discourse and consider
what is told to be valid. On the other hand, the reader should also
understand what is said, using their knowledge of what journalism
should be and what they think a journalist’s ability should be. The
actual collective and discursive nature of journalismgives it an ethos
which came before it, that is to say, it is not exclusively connected
to the act of telling or testimony. As Maingueneau (2005) writes, the
reader builds representations of the ethosfrom the teller (source) before
being spoken. And the pre-discursive ethos of journalism implies a
presumption of credibilityBURGE, 1993). The reader presumes the
degree of credibility of journalism based on previous experience as a
reader and on identifying values associated with credibility.

The conditions of reception come into play while reading. They
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involve the reader’s previous experience with journalism, their beliefs,
likes and preferences which all condition their interest and interpretation
of journalistic reports. An individual, as a member of a community, looks
at the information presented in journalism as a series of other reports
or sources, presumably independent of each other, which he or she has
already had contact with and learned from (ADLER, 2006).

In journalism, we maintain that justification is supported
by the methods and processes used for reducing errors and the
occurrence of false facts. The justifications presented by journalism
towards believing in its testimony are also supported by the moral
and ethical duty the professionals uphold.

In philosophy, Moran (2006) shares the idea that there is an
ethical commitment within a communicative relationship that is similar
to the contract of journalistic communication being the angle we use to
investigate the relation between journalism and the reader. According
to his Assurance View'3, the subject’s right to believe in someone who
offers testimony resides in the teller's commitment to giving their
word and clarifying their intention for the report. According to Moran,
the interlocution would hold a kind of non-evidential justification for
belief in the testimony'. It isn’t only trusting in what is told, but also in
the figure who tells and the moral commitmentaround intersubjective
communication. This moral commitment is even greater in journalism
as its main objective is to communicate information about the world.
The journalist has special obligations to provide verified information
on current events to the public, and to do so according to the criteria
of importance and newsworthiness which the reader evaluates more
precisely than he would a taxi driver commenting on the weather. As
Moran sees it, it is as if journalism invited the reader to give a vote of
confidence for its report.

Due to having special obligations, journalism provides
guarantees towards belief in its reports.This is because no individual
is capable of putting together the information themselves in order
to verify the authenticity of a report. For this reason the guarantees
that sources offer must provide some of the truthfulness the public
needs, an assumption that integrates the contract of communication.
The reader’s justification for believing in a testimony is not based
only on inferences and evidence thatthe source tells the truth
when confronting the report with reality, but in inferences around
the reliability of the source (WEINER, 2003), which refers to the
condition of identity (ethos) in journalism. “When we believe based
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on testimonial justification, we see the teller as someone who will
choose to be trustworthy. The teller’s testimony is connected to the
facts she reports, but only because shethe teller chooses to make
that connection” (WEINER, 2003, p. 25)'>.

We agree with Weiner when he said that the moral intention
of the source also bases belief in the testimony. It isn’t only the
correspondence between the report and the events narrated that
uphold the belief, but an ethical relationship established between the
narrator and the reader. This condition is no different in journalism.
There isn’t only reliability in what is said, but also in the figure of
who tells and in the moral commitment involved in communication.
Credibility as a qualitative perception would form in this relationship,
supported by this moral commitment which consolidates over the
course of time in so far as the source of information gains the public’s
trust by being a recognized authority and a likely argument.The
elements of the contract of journalistic communication point towards
a path built on the ideas of truth and credibility. It is exactly these ideas
that journalism has used to establish itself as a form of knowledgewith
its own characteristics and achieves legitimacy through its public.

The procedures that ensure the effects of truth and the
perception of credibility guarantee the existence of the contract —
noncompliance leads to tensions. A worrying feature of judging
credibility is the tendency to always remember the false testimonies,
the ones we pay the most attention to (ADLER, 2006). In cases where
evaluation of credibility was negative, even if it were specific to just
one report, the remembrance of the error will set the tone and affect
the judgement of the other reports. We had difficulties talking about
missteps in relative terms, especially when dealing with a source
having special obligations to provide precise and verified information.

The contract of journalistic communication is presumed in the
explicit principles laid out in the Code of Ethics for Brazilian Journalists
(CODIGO, 2007) regulating the practice. Some of these rules are: a)
the journalist’s fundamental commitment is to the truth, and his work
is based on accurate accounts and proper dissemination, b)it is the
journalists duty to disseminate all the facts of interest to the public,
¢) to fight against and report all forms of corruption, especially when
the objective is to control information, d) journalists are responsible
for all information they report as long as their work has not been
touched by third-parties, e) journalists must not disseminate facts of
personal interest or that would benefit them financially.
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From an epistemological perspective, the existence of the
deontological code does not only regulate the practice of journalism,
it also gives the reader another reason to believe in journalism. It is
a guarantee that is maintained and consolidated so that the practice
approaches its deontology. An individual who reads a newspaper
knows in advance that it is non-fiction, and being non-fiction, it must
be as close to the facts as can be; established and written objectively
and according to criteria of public importance and interest.Even if the
subject is not naive to economic and political interests of a particular
media company, and is aware of errors and previous imprecisions from
said company, the expectation is that the material is true since it must
have gone through the professional verification and editing processes
behind journalism. This is what we call presumption of credibility.

This presumption brings journalism to be recognized as
an expert knowledge (MIGUEL, 1999), a term coined by Giddens
(1991)'%which refers to systems of technical excellence or professional
ability that organize huge areas of material and social environments.
In contemporary societies, the expert systems or knowledge would
have the role of organizing and supplying human necessities in a
world marked by the distancing of time and space in social relations.
A system like this requires the public to trust in its specialized ability.

Miguel (1999) uses the example of a doctor. As a general rule,
when someone goes to the doctor, they are not capable of evaluating
if the treatment they receive is correct or incorrect. But they trust
in the specialized knowledge of the doctor. Even though the reader
is not aware of the criteria behind releasing news, they apparently
trust in the veracity of what is being told and the importance the
press gives to it. The reader assigns journalism with the task of
producing up-to-date news on topics that are important to life that
they would otherwise have difficulty in obtaining for themselves.
Trust in journalism, which presupposes an evaluation of credibility,
bases itself on the underlying rationale of the practice; in its end
product and specialized ability.

There is a tension in the field of journalism being the nature
of its discourse. The authority of journalism is derived from the
ability within the field to reconstruct the discourse of news events
based on journalist testimony orfrom third-parties who have specific
knowledge of the issue under discussion. This is why a journalistic text
is “a clipping, a ‘collage’ or ‘combination’ of observation, description
and interpretation for journalist, production team and information
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sources” (FRANCISCATO, 2005, p. 168). The credibility of journalism is
established on the authority of the sources used and a proper authority
based on specialized competence and trustworthy methods of building
a balanced, polyphonic report. There is a transfer of mutual credibility
which helps build up the reputation of the journalistic institution.

The conditions under news production and dissemination also
have an important impact on credibility in journalism. Goldman (1999)
states thattechnology and economy, while very prominent elements
of journalism, could be barriers to the truth'”.The fact that journalistic
companies are companies like any other has important repercussions
on producing true knowledge. For Goldman, this is a fundamental
point in the study of journalistic credibility, it is directly associated to
its level of independence from advertisers and other social actors.

A study conducted by Fogg et al (2002a) shows that
individuals look less favorably on sites that use banners and
advertising. Ostertag (2010)'8came to a similar result. In a qualitative
analysis based on understanding why and how individuals use the
media to inform themselves about the world, Ostertag discovered
that PBS (the Public Broadcasting Service) in the United States is
regarded as a “safe network” because of its non-commercial profile.
Those interviewed said they trusted PBS more because it appears
to be more “legitimate”, less “biased” and “more balanced” than
commercial networks of information (OSTERTAG, 2010, p. 601-602).

Something else to consider is market conditions. The lack of
competition between journalistic organizations is a problem when
building knowledge, says Goldman (1999). When a story is told
untruthfully in environments where no competition exists, the public
cannot even consult other sources of information'®.

5 FINAL CONSIDERATIONS

How journalism produces knowledge is one of the epistemic
questions that is crucial towards understanding its nature. In this
article, we used contributions from philosophy and proposed to think
of journalistic knowledge from the point of view of Epistemology
which understands knowledge as a justified true belief. We defend
that for journalism, just as for philosophy, the conditions of truth
and justification are the pillars that hold up the belief in its discourse.

Journalism becomes trustworthy as it can prove its
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own testimony. Its social justification is based on proof such as
photographs, the details of facts, quoting specialized sources that
guarantee its reports are accurate that demonstrate or appear to
demonstrate, as Aristoteles (1990)holds. It is under these conditions
that journalism establishes itself as expert knowledge, by telling
about the world and the acts of humanity.

Contemporary network journalism (HEINRICH, 2011) poses
many questions that expand on the issue of credibility and trust
between subjects. Despite an increasingly more plural scene, or
maybe exactly because of it, journalism continues to be a procedural
phenomenon involving subjects with diverse interests and
developing a relationship whose paths are truth and justification.

As a form of knowledge, journalism is a justified true belief.
This means it becomes knowledge when the subject qualifies what
before was just a mere belief, taking on a more trustworthy journalistic
discourse since it demonstrates justifiably that it tells the truth or
that it searched for the truth by means of technical and professional
procedures. Simple beliefs become true and justified, in other words,
knowledge. On the operating path of this process of transformation
is the concept of credibility.

*This paper was translated by Lee Sharp.
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NOTES

This is the most accepted concept of knowledge in Epistemology,
although notthe only one. This has been disputed by Gettier (1963)
in a three-page article. He puts forth the counter example that an
individual could be justified in believing a falsity if he believes
it to be true. Gettier goes on to suggest that a fourth condition
should be added to the others when transforming a justified true
belief into knowledge. He does not propose a solution to the
problem, yet many philosophers have tried to provide an answer
to this issue.ln defense of the three conditions (truth, belief
and justification) epistemologists have formulated theories of
justification that would avoid a justified belief in a falsity. Goldman
(1967) responds to Gettier by saying that knowledge requires a
causal relationship between fact and belief. The problem is that,
in some cases like knowledge of mathematics, there are no facts
to associate to the belief as they are abstractions (FOLEY, 2004)
— a problem that Goldman later resolves using a more open idea
of facts. The discussion is far from reaching a conclusion, but
knowledge as a justified true belief continues to be the most
supported concept in Epistemology.

For more on truth in philosophy, see Abbagnano (2007), Chaui
(2001), Goldman (1999) and Kirkham (2003).

Goldman (1999) questions the widespread idea that the
correspondence theory needs a single category for truth bearers
(like the facts) for its application. Some propositions are true because
they are based on concrete events and others are true because of
their relationships to abstract entities. Goldman believes the truth
to be a post-semantic concept: it is only after a proposition or any
other thing bearing the truth that the question of truth can be raised.
This opens up the possibility of applying this concept of truth to
journalism.

It is a simple mathematical equation of calculating conditional
probabilities. It is widely used in Epistemology, for statistics and
deductive logic (JOYCE, 2008).

We can also put truth in doubt as a status and a qualification of
importance, as Foucault (1979) states. This is a particularly rich idea
to put towards thinking about meanings produced by journalistic
discourse (FRANZONI, RIBEIRO, LISBOA, 2011).

“[...] pues prestamos crédito sobre todo cuando entendemos que
algo esta demostrado.”

In the demonstration, Aristoteles coined the expression enthymeme

which is the principle instrument of persuasion in Aristotelian
terminology (SOUSA, 2000). Enthymeme is an inference or deduction,
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a kind of logic syllogism but without the same rigidity.Like journalistic
discourse, rhetoric is not a scientific discourse, and gives way to
enthymemes, in other words, it presents truthful premises that are
either explicit or implied.

8 As Sousa (2002, p.4) suggests, the meaning of journalistic objectivity
can also be thought of as: “An affirmation will be more objective the
more justified it is”.

9 “[...] sino que es preciso que los argumentos y los razonamientos se
hagan mediante nociones comunes [...].”

10 “[...] pues unos residen en el caracter del que habla, otros en poner en
cierta disposicion al oyente, otros en el mismo discurso, por lo que
demuestra o parece demostrar.”

11 The central issue of debates on justification is that, in many instances
of knowledge, not one argument appears to be involved which favors
belief. In other situations, it is not certain how to define a sufficient
justification to prove that a true belief is knowledge.

12 In another text (BENETTI, 2008), we adapt the contract of
communication to certain aspects of the field of journalism to
maintain why and how journalism establishes itself as a form of
specific discourse.

13 The concept is called Assurance view in English. A free translation of
this might be “thesis of guarantee”.

14 Some authors, such as Weiner (2009), argue if justification based
on the belief of what the other tells is true would not be evidence.
Weiner states that guarantees are a kind of evidence for justification.

15 “When we believe based on testimonial justification, we see the teller
as someone who will choose to be trustworthy. The teller’s testimony
is connected to the facts she reports, but only because the teller
chooses to make that connection.”

16 Brazilian translations and Miguel (1999) use the term “expert
systems”, but in English the term is known as expert knowledge’.

17 Goldman (2002) holds that economic and technological issues
condition the reports, thereby losing honesty and accuracy. He gives
an example of a study done by the Journal of the American Medical
Associationon how medical research results can be influenced by
their funders.According to the study, research funded by laboratories
tends to favor the medicine being tested when compared to other
studies on medicines funded by non-profit organizations. Unfavorable
findings on the drugs were found in 38% of studies paid by non-profit
organizations while this number was only 5% for the studies paid by
large laboratories.
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Ostertag (2010) held in-depth interviews with 47 people who
responded spontaneously.

For Goldman (1999), there is still no consensus that freedom
generates the most beneficial environment for producing and social
dissemination of knowledge. But a strong trend, called FreeSpeach
Theory, says that the truth always prevails in these cases.There is
more chance for the truth to appear when the ideas and reports
circulate freely.When there is competition and more knowledge, the

companies feel compelled to reveal the truth about their products.
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